IRSTI 16.21.27

G.IL Issina?,
A.U. Beissembayeva!,
M. Ekici?

'Karaganda Buketov University, Karaganda, Kazakhstan
2Ege University, Izmir, Turkey
E-mail: g.issina@mail.ru, aigerim1707@mail.ru, mekici@yahoo.com

Gender identity in social space: linguistic ways of self-expression
in Twitter microblogs

Abstract. The article deals with the problems of gender identity and its transformation under
the influence of modern communicative culture on the Internet. In recent years, bloggers have
been actively promoting gender issues in various social networks, drawing public attention to
the problems of gender relations, opportunities for self-improvement and promotion of oneself
as a person, regardless of social status, financial well-being, place of residence and cultural
stereotypes. The authors analyzed Twitter microblogs in order to determine the features and
traits of gender identity, to identify linguistic ways of self-expression of travel bloggers from
different countries of the world. Reflecting in their posts the cultural identity, the identity
not only of their country, but also of their places of residence, bloggers share topical issues,
revealing their own potential and thereby motivating people for personal growth and self-
improvement. The study points to some features of the microblogging language: minimization
of gender binding, the desire to reach male and female readers, as well as simplification of the
text language. Modern blog authors strive to destroy gender stereotypes by building a new

gender identity that can be open to the world, society and the person himself.
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Introduction. The question of gender and
sex attracts the attention of researchers from
different fields of sciences. For a long time, the
nature of research was biological determinism.
Only in the twentieth century, when the role of
women in society began to undergo changes,
there were discussions about gender and gender
identity.

Large-scale research in the field of gender
identity is confirmed by mass publications in
journals with a high impact factor. Over the
past decades, more than one hundred thousand
publications on the topic have been published.
Within the framework of studying the issue of
gender, priority areas are gender, family, culture
and personality. Much attention is paid to modern
bloggers who travel to different parts of the globe

and talk not only about beautiful places, sights,
but also about people. A person strives to know
his essence through comparison, contrast in
order to be able to find his place in society and
show his best sides and qualities. This is one
of the reasons that prompted us to analyze the
microblogs of travel bloggers in order to identify
the development and formation of a new gender
identity.

From the point of view of the development
of the term gender identity, it is necessary to note
the notions identity and gender. The concept of
identity was studied by ancient philosophers. In
the context of the term, ideological foundations
were initially laid, which were later replaced
by correlation with absolute identity. The issue
is interdisciplinary in nature, and, as a result,
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does not have a single definition. Many scientists
have studied this issue: P. Sorokin, F. Fukuyama,
E. Hoffman, E. Erickson and others. According
to S. Huntington, identity is the identification
of a person with a group. In other words, each
person is trying to find their own difference from
the rest. The sources of identity are such factors
as: natural (family, clan, sex, race, age), economic
(job, income); territorial (country, region, yard,
street), cultural (linguistic, regional, national
environment) [1, p. 43].

Materials and methods of research. The
materials for this article were microblogs of
modern travel bloggers Casey Neistat, Jennifer
Tuffen, Murad Osmann and Ilya Varlamov
for 2021-2022. In total, 143 microblogs were
analyzed, as well as comments on them.

The methodological basis of the research
is the principles of objectivity and a systematic
approach. The research also used such methods
of scientific research as: comparative, problem-
based and analytical.

Results and discussion. The main directions
in the study of gender are related to the
phenomenon of gender identity, its definition
and role in modern society. The issues of gender
identity transformation under the influence of
political, legal and socio-cultural changes taking
place in society are relevant in modern science.
It is logical to attribute an equally important
role in the transformation of gender identity to
the personal development of a person, inspired
by fashion trends to change the internal and
external components of any successful leader. In
the era of digital modernization, when earning
opportunities appeared at all levels of the social
ladder, gender identity has become a kind of chip
of modernity, representing freedom of choice. A
vivid confirmation of this is the star mothers who
give their children the opportunity to evaluate
themselves, to know and decide which sex to
relate themselves to in the future. Previously,
these actions caused a huge number of negative
responses on social networks. At the moment, a
storm of negativity and misunderstanding can
be observed among people over 35 years old. It
is not surprising, because it was representatives
of this age group who once actively opposed
transgender people.

An important innovation in the gender
trend is the ‘gender party’. An event where
future parents will find out the sex of the child.
More and more variations of this event appear
in various social networks, which carries both a
positive and a negative context. From a positive

point of view, it is impossible not to note all
the creativity, solemnity and emotionality of
the event. An unborn child acquires a certain
identity in the face of the community, with
certain expectations, requirements and dreams.
It should be noted how future fathers react to the
news about the boy, subconsciously satisfying
the need for procreation.

The development of gender relations on the
Internet has its own scenario. It is obvious that
gender identity within the framework of social
networks builds its own position, emphasizing
and exacerbating the conflicting opinions of the
public regarding the problem of sex. The identity
formed in virtual reality differs from our point
of view with a relative share of negativity and
bias. And the language on the Internet is a new
type of discourse, which is formed thanks to the
creativity and innovation of user communities
[2, p. 186].

Social networks play a huge role in the
formation of identity. Geographical boundaries
and the language barrier have retreated in the
conditions of modern digitalization, which has

allowed not only to expand various spheres
of life, but also to create new gender relations
outside the cultural component. It is implied
that ‘“freedom of speech” acquires new meanings,
giving an opportunity to express one’s identity
in any issue, as well as to influence topical
issues of gender inequality and gender actions.

Social networks are an open platform for

such relationships. In the current work, we

will consider the microblogs of famous travel
bloggers with millions of subscribers according
to Yandex Dzen. Among the bloggers there were
representatives of both the male and female half.

It should be noted in advance that our
ideas about travelers’” microblogs turned out to
be somewhat erroneous. Within the framework

of the study, we expected deeper discussions
on the topic of culture, identity, but the way
of presenting information and its context
demonstrated completely different sides of the
issue, which in no way affected the results of the
study.

Casey Neistat is one of the most popular
modern bloggers, who is rightfully considered
a travel rebel, traveling despite any events or
obstacles. A blogger who shares any details
from his life every day. As a rule, the audience
in social networks very quickly got used to the
fact that the female part of the population puts
absolutely everything online: from their food to a
flower in the park. Casey Neistat also thrillingly
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expresses his identity through small daily events
that touch his soul. Today he writes about how
he was treated to candy, and tomorrow he
writes about his headphones. In other words, the
author is trying to express his worldview and
world perception through microblogs that are
important to him at one time or another in his
life. According to such blogs, you can understand
the essence of a person’s personality, the scope of
his interests and his own attitude to himself. It is
also worth noting that often the author of a blog
asks everyday questions to his subscribers or
shares new knowledge, because he strives to be
useful to society. This kind of attempt at network
socialization brings him not only subscribers, but
also new topics for review that will be interesting
and useful to his readers and will make them
come back to his page again and again.

For example, the author writes: “i deleted
my last tweet because it was just a question and
someone answered it and when i ask questions on
twitter especially tech questions people make fun of me
because i am like a Granny who cant figure out how to
work the tv” [3]. Note that from a linguistic point
of view, the speech is spontaneous, as evidenced
by absence of punctuation marks. It is also
impossible not to pay attention to the use of the
pronoun I with a small letter, which contradicts
the rules of the English language. This indicates
either a lack of self-love, or illiteracy or laziness,
which most likely does not correspond to reality,
or a subconscious desire of the individual to look
at the same level in the eyes of his subscribers.
And it works.

At the time of the appeal 30 people (28
men and 2 women) responded to this blog. For
instance:

- “Don’t be afraid of showing yourself as a person
that seeks knowledge, be afraid of becoming a person
that stays in ignorance”.

- “You'r the best granny on youtube”.

- “Everyone loves their Granny Casey.”

In one of the comments, the author is
likened to a grandmother, not a grandfather,
which carries a kind of sarcasm and an attempt
at humiliation. But in the context of comments
by male representatives, the humiliation is
minimized: male solidarity or an attempt to
protect a person’s feelings.

The author of the blog often calls on people
to observe the established rules of behavior in
society, norms of etiquette, and respect other
people. For instance:

- "if everytime you interact with someone in the
service industry (restaraunts, stores, hotels etc) you

FIRST make eye contact and say hi or how are you?
and then order your coffee or whatever. acknowledge
we are all people. if you do this evertyhing is a little
better.”

The microblog vividly reflects the desire to
teach people to communicate respectfully. 239
people responded with words of gratitude, a
third of whom were males over 50 years old, a
third of young people from the service sector.

One of Casey Neistat’s blogs, which has
gained more than 10 thousand likes, is dedicated
to a man who participated in a marathon without
legs:

- “this is Richard Whitehead and he doesn’t
believe in excuses. fucking champion.”

Casey took part in the same marathon, urging
everyone to a healthy lifestyle. But surprisingly,
there was no emotional reflection of feelings
about the disabled person’s participation in the
marathon in the comments of the Americans.
On the contrary, the majority spoke respectfully
about the author of the blog rather than about
the participant with prosthetics. This suggests
that modern English-speaking society does not
share personalities with problems, physical or
mental disabilities. These people have become
part of society without special privileges, which,
in turn, gives them the opportunity to develop,
identifying themselves as an equal member of
society.

If we turn to the microblogs of other authors,
we will also find similar notes, articles, photos
and videos. Bloggers often use such information
as a kind of ‘hype’, but at the same time, it
becomes obvious that society is changing, and
with it the rules of behavior, communication and
existence are changing.

The complete opposite in its content and
message can be considered the blog of the
English travel blogger Jennifer Tuffen, full of
information about different countries, life hacks,
lots of photos. Despite the substantial content,
however, her account has only 1300 subscribers.
A distinctive feature of the microblogs of Casey
Neistat and Jennifer Tuffen is reader orientation.
Casey touches on everyday problems that
concern the reader, while Jennifer writes only
about travel, offers cheaper ways to travel. It
is important to note that according to the ideas
of the average subscriber, without knowing the
gender identity of the authors of blogs, a person
would decide that in the first case the author is
a woman, and in the second — a man. In society,
it is believed that men have more specifics, while
women tend to get hung up on little things.
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In the studies of D. Huffaker and S. Calvert,
it was noted that men use emojis more often,
and also write in a more free style than the
fairer sex, sometimes presenting their blog in a
certain gay style [4]. It is also worth noting that
Jennifer Tuffen’s professional orientation is also
manifested in competent speech, accuracy of
blogging and beautiful photos. For example:

- “So happy to be back at Raffles Hotel in
#lstanbul, always offering the best views of the
Bosphorus.”

- “Sunrise at Elephant Rock, Al Ula
#SaudiArabia.”

Analyzing Jennifer Tuffen’s microblogs, we
note that the author tries to attract readers of both
sexes, highlighting certain features of localities
for representatives of both men and women. For
example:

- “Wherever you are, don’t forget to watch the
sunset.”

- “Adventurous with lots of activities such as
zip-lining, kayaking and rock climbing [5].

From the point of view of gender studies,
J. Tuffen’s blog corresponds to the generally
accepted unspoken canons of binary opposition,
when there is an implicit division into male and
female, but at the same time understandable for
most people. Moreover, we see that her blog is
built quite competently: beautiful illustrations
for the female eye that do not require additional
description and in the style of I want like Jennifer,
as well as a short advertising post for men who
do not want to read more than the title, but who
want to understand the main idea, to assess how
interesting it is to them. The principle of clarity
replaces the need for verbal explanation, but
at the same time gives readers an impulse to
search for more information. Interestingly, most
advertising agencies and bloggers work in this
way.

Modern man is so absorbed in the network
that he strives to speed up all processes: whether
it's cleaning, reading, moving around the city or
the country. Speed is one of the trends of the 21st
century. Speed is one of the features of modern
gender identity. A person is in a hurry to live,
reach the top and get information as quickly as
possible. Jennifer Tuffon’s blog is a clear proof
of this.

Let’s turn to the Russian blogger Murad
Osmann, famous for creating the hashtag
#followme. All photos and videos depict a woman
walking forward and leading a man by the hand.
This is a married couple who travels around the
world and demonstrates beautiful places. Murad

Osmann has a somewhat atypical approach to
microblogging. In addition to photos and videos
with the image of a woman, the author often asks
questions to the public and almost never receives
comments in response. For instance:

- “Where would you go if there was no pandemic?
I definitely miss Italy... #followmeto” [6].

Analyzing microblogs, it becomes obvious
that Murad Osmann and his wife are quite
successful; they demonstrate titanic work on
creating and promoting their blogs, encouraging
people to expand their worldview and horizons.
The brand created by them not only appears on
social networks, bringing them a good income,
but also serves for the benefit of society. The
couple actively participates in charity events, but
does not openly talk about it in microblogs.

Famous travel blogger Ilya Varlamov (583
thousand subscribers) shares daily news not
only of a cultural nature, but also news of a
political nature. The events taking place in the
world are reflected through the prism of his
worldview. The author of the blog shares with
his subscribers and third-party resources, giving
people the opportunity to understand him, learn
new things and form their point of view. For
example:

- “Jloa. Pozosun zosopum, umo cuumar 60ty
c Ykpaunoii cymacuiecmeuem, a cam OH SKOOLI
MUNUYHLIE MACKYAUHHOLL HONAH € KOMIAEKCAMU
‘pas sss3arucy 6 dpaxy, mo Hado uomu do xkoruya  ”
[7].

The author actively uses slang in his blog and
does not follow the competent writing of texts in
his microblogs, which does not cause rejection
from his subscribers. In addition, the author
creates communication inside the blog, even
elementary creating greeting blogs, receiving, in
turn, greetings and likes:

- “Jobpoe ympo, mou éoruiedtvie u HeseMmHole.”

- “Adobpoe ympo, mou Arobumvie! 2Keaaro sam
pocxouitiozo Ors! Beex obnumaro!”

“Myp myp, mou saituamxu! Jobpoe ympo!
o010 6ac scex!”

Ilya Varlamov has visited more than 180
countries of the world and revealed many
interesting facts about the culture of other
countries, about their traditions, politics,
economics, historical figures. He does not forget
to mention the issues of gender culture. For
example, in one of the posts he writes:

“sI npudep>ku6arocy, ecAu 4ecmHo, HACMOALKO
pAdUKAADHVIX 2eHOEPHBIX MO3ULUIL, YMO CUUmAlo,
ymo u ¢ymobor, u 6ce 6000uLe KOMAHOHbIE UZPDL
QOAXKHDL ObIMD CMEUAHHDIMU 10 2eHIepHOMY
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cocmasy. Huxaxozo omoeavHo Myxckozo u 0mderbHo
kerckozo pymobora.”

The blogger received a lot of ironic comments
on this post. For instance:

- "I npudepxusaioco euie 00Aee CuAbHee
PAdUKAADHVIX NOSUUUT U CUUmMAan umo 6ce 6udbl
cnompa 0OAXKHOL ObIMb CMEMAHHBIMU: JONYCIUM,
pymoboAvIHOEe 1nOAe U 6Ce COPeSHYIOMCS KHO XOuerm
c Kem xouem, mym 00Kcep HA ABIXKAX C paKemKoi,
mam naosuuxa ¢ Oacceiite, mam amaem Kudaem
50po 6 bezyros, xokkeucm c Konvem.”

- “Bul, Mavs, 6udumo Hukozda 6 XUSHU He
UZpau He 6 o0un Komanonvii éud cnopma? Kozda
80..90 wurozpammosuiti myxux, co ckopocmbvio 30
KM/4, dergem nookam, mam u CYXOKUAUS PEYmcsl
u cosnanue mepstom. Bor sudumo Odymaeme, umo
PymooA, amo K020a KpACUE0 MYUAIOMCA HA mpase
oMt Aezi020 moAuka?).”

- "Kyopsieviil, xomv 061 n00EAUACS € HAMU, 1e20
Kypuuv-mo? Moixxem mozda u 6 AezKoOll amaemuxe
cmeuantoie coopnvie cderamv? B xoxxee? B
bopvoe? Bbokce? buiro 61 300poso! Boixodum maroii
appuxaney, K npumepy, Oezyn na 3 km, a om
Bvemmnamcicoii cooproit desyuixa, 1,50 pocmom.”

- “Obmen PpymobOOAKAMU ecAU 0CmaHenics, mo
a3a.”

- 741 oymara mot ymree Bapaamos” and others.
Thus, we come to the conclusion that gender
identity in the social space is often perceived as
gender expression. And the more pronounced it
is, the more people this topic attracts attention.
The network society screams about gender
issues, demands attention and expresses them
by all means available to them. Gender itself
has become a trend that is being followed and
followed. At the same time, gender identity
takes on new features, transforms, and develops,
finding expression in verbal ways in the materials
of social networks.

Conclusion. The development of gender
identity in life and on the web is somewhat
different from each other: the desire for equality
in reality, to solve personal problems in society
and a vivid protest of the sexes on the web. In
both cases, a person strives for self-expression,
acceptance of himself and society.

The issues of gender studies have gone
beyond a simple psychological and linguistic
study. The phenomenon of gender identity
carries the core of the person of the future and
the shell of the present. Taking into account
the use of global networks, all segments of the
population of the planet Earth have received
a way of self-expression. Identity has come
to be seen as a borderline state between the

oppositions of sciences, countries, traditions and
society itself.

143 microblogs of well-known travel
bloggers according to Yandex Dzen were studied,
which tell not only about countries, cultures and
their traditions, but also about the people, their
stories, their worries and achievements.

The study allowed us to identify the main
trends of modern gender identity on the web,
which include speed, service to society, human
orientation and depersonalization of culture.
A person strives to live, therefore, services that
provide fast order fulfillment, courier deliveries,
time management seminars and others are
becoming more and more popular. Service to
society is a key factor of development in many
European countries. People strive to be useful,
to do their job perfectly, so as not to waste time
on rework, and also to teach others to follow
simple rules of etiquette and safety. This is
also manifested in the orientation towards a
person, his needs, his qualities and capabilities.
A huge number of blogs and videos are written
about motivation, about improving personal
qualities and the development of useful ones.
Identity cannot but change under the pressure
of modernity, requiring new perspectives.
Modern gender identity can be considered more
industrial than cultural. This is evidenced by
the results of the study. In view of the fact that
the Internet is a global source of subscribers,
an increasing number of bloggers are striving
to depersonalize culture. The desire to avoid
cultural clashes, personal misunderstandings
and traditional differences dictates new rules for
conducting intercultural communication both
in real life and online. Having studied the blogs
of travelers, it was difficult for us to identify
the specific nationality of bloggers and their
belonging to specific communities. Ignorance
of the names of blog authors would also lead to
embarrassment in identifying their sex.

Linguistic ways of expressing gender
identity are reduced to the use of emotionally
expressive expressions, to an increase in the
number of emoticons, emojis. Nonverbal
vocabulary has occupied a solid niche in the
verbal communication of people both in writing
and in oral communication. The use of emoticons
that can replace words, feelings, perception of a
person and his attitude to a certain situation has
led to the simplification of linguistic forms. The
desire to express one’s emotionality through
written signs has led to the use of a large number
of punctuation marks. From a gender point of
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view, it is worth noting that women are more
susceptible to the use of non-verbal means of
communication in writing, but the tendency to
use simplifications leads to the fact that men
quite often began to use similar linguistic ways
of self-expression.

From a grammatical point of view, there are
internal processes in changing and simplifying
constructions. Omitting words or not following
grammatical rules entails a conscious disregard
for language forms, since even knowing how a
word is written, how it is inclined and used in
certain situations, a person continues to write
as he wants. This has led to the emergence of

new grammatical forms, the rules for which
do not yet exist. For example, want to — wanna,
etc. It is important to note that the violation of
grammatical forms and constructions is more
committed to male representatives. In general,
the desire to convey your idea faster and easier
corresponds to the modern era with its speeds,
capabilities and lack of time.

From a linguistic point of view, it is
necessary to continue conducting research on
Twitter microblogs in order to identify hidden
gender traits, as well as research on methods of
representing gender identities through the prism
of microblogs and comments.
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OzaeyMeTTiK KeHicTikTeri reHaepaik carikecTik: Twitter Mukpobaorrapeiaaa esin-esi
KepceTyaiH Tiagik Taciagepi

Anpaatmia. Makasaga VInTepHeTTeri 3aMaHayM KOMMYHMKATUBTI MOJEHMETTIH acepiHeH IeHAepAaik
COJIKECTiAiK >KoHe OHBIH ©3repyi Moceleaepi KapacToipblaaabl. COHFBI SKbLA4aphbl Oaorepaep apTypAai
9eyMeTTiK XKelilepae TeHAepAiK TaKBIPBIIITH OeACeHAl Ty pAe HacuxaTTall, >KBIHBICTap apachlHAAFBI KapbIM-
KaTbIHaC MacedeaepiHe, ©3iH-031 KeTiadipy MyMKiHAIKTepiHe >KoHe 91eyMeTTiK MapTeOeciHe, Kap >KbLABIK
94-ayKaTblHa, TYPFBIABIKTLI >KepiHe >KoHe MaJeHM CTepeoTUIITepiHe KapaMacTaH ©3iH TyAfa peTiHae
HacuxaTTayFa >KYPTIIBIABIKTBIH HazapblH ayJapabl. Apropaap I'eHaepaik coliKecTiKTiH epekimeaikTepi
MEeH epeKIeAiKTepiH aHBIKTay, 9A€MHIH opTypA4i eaJepiHeH KeaAreH casXaTIIbl-OA0TepAepaiH ©3iH-
e31 KepceTyAiH TiAaik TociadepiH aHbIKTay MakcaTbiHAa Twitter MykpoOaorrapsiHa Tasagay >KYpPrisAi.
Baorepaep o3 >xazbasapriHia TeK ©3 eAiHiH FaHa eMecC, COHBIMeH Oipre TypaTbiH >KepAepiHiH ge MajeHn
epeKIeiriH, >keke OachlH KepceTe OTBIPHII, ©3 d/A€yeTiH aIllblll, ajaMJapAbl >KeKe ecy MeH ©3iH-e3i
JKeTiagipyre BIHTaZaHABIPATBIH ©3€KTi MaceledepMeH Oeaiceai. 3epTrey MuUKpoOAOrTap TidiHiH Keitdip
epeKIeAikTepiH KepceTeai: reHAepAiK OallAaHBICTBIPYABL a3aliiTy, epAep MeH diieaAepAiH OKbIpMaHaphIHa
JKeTyre YMTBIAY KoHEe MOTIH TiZiH >keHiazery. Kasipri 610r aBTropaapsl 91eMre, KOFaMFfa >KoHe alaMHBIH
e3iHe alIbIK 004a alaThIH KaHa TeHAEPAIK COMKeCTiKTI Kypy apKblAbl TeHAEpPAiK CTepeoTUNTepAl JKOIoFa
TBIPBICAABI.

Tyi1in ce3aep: renaepaik carikecTik, casxart 6aorepaepi, epaep, aiteagep, Twitter, Tyara, Tia.

I'I. Ucnual, A.Y. beiicembaeBal, M. Exmuan?
"Kapazandunckuil yrnusepcumem umenu axademuxa E.A. byxemosa, Kapazanda, Kasaxcman
22zeiickuil ynusepcumem, Vsmup, Typuus

FEH,Zl,epHaH NAEHTUYHOCTDb B COIM1aAbHOM IIPOCTpPAaHCTBE:
SI3BIKOBBIE CTIOCOOBI CaMOBBIpa’XeHlsI B MI/IKPOﬁAOI‘aX TBI/ITTepa

Annoramms. B craTbe paccMaTpuBaloTcs Ipo0.aeMbl TeHAePHOM UASHTUYHOCTH 1 ee TpaHcpopMaru
1104, BO3JEVICTBEM COBPEeMeHHOV KOMMYHMKATMBHON KyABTYpH Ha mTpoctopax VaTepnera. B
rocaejHue roAbl 610Tepsl aKTUBHO IIPOABUTAIOT TeHAEPHYIO TeMAaTHKY B Pa3AMYHBIX COIMAABHBIX CETX,
IpuBAeKas BHMMaHMe OOIIeCTBeHHOCTM K IIpo0JeMaM B3alMMOOTHOIIEHMS I1040B, K BO3MOXKHOCTU
CaMOCOBEePINEHCTBOBAHM I ITPOABVIKEHNS ce0s1 KaK AMIHOCTY BHe 3aBMICUMOCTH OT COIIMAaABHOTO CTaTyca,
(unancosoro Gaarornoayums, Mecra HPOXMBaHMUA M KyAbBTYPHBIX CT€PEOTUIIOB. ABTOpaMM ITpOBeAeH
aHaAu3 MUKpoO4oros TsuTTepa c 1eAbI0 oIpeJeAeHns: OCOOGHHOCTe U YepT TeHAePHON MAeHTUIHOCTH,
BBLSIBAEHIS SI3LIKOBBIX CIIOCOOOB CaMOBBIpaskeH!s TpoBea-040repos 13 pa3ANdHLIX cTpaH Mupa. OTpaxast B
CBOMX ITOCTaX Ky ATYPHYIO CAMOOBITHOCTD, MAGHTUYHOCTD He TOABKO CBOEI CTPaHBI, HO ¥ MeCT IpeObIBaHIsL,
6a0reprl 4eATcst 310004HeBHBIMY ITPO0.AeMaMH, pacKphiBasi COOCTB@HHBIN IIOTeHIMAA M MOTUBUPYS TeM
CaMBbIM AI0A€l Ha AMYHOCTHEIN POCT U cCaMOCOBepIIleHCTBoBaHue. ViccaejoBaHne yKa3biBaeT Ha HEKOTOPBIe
O0COOEHHOCTU  SI3bIKAa MUKPOOAOTOB: MMHMUMM3ALMS TeHAEPHONM IIPUBS3KM, CTpeMAeHMe OXBaTUTh
MY>KCKYIO U JKEHCKYIO ayAUTOPUIO YuTaTeell, a TakKe yrIpoleHue si3bika Tekcra. CoppeMeHHbIe aBTOpbI
010TOB CTpeMsATCA PaspyIIUTh TeHAepHbIe CTePeOTHIIB, BBICTpauBas HOBYIO TeHAECPHYIO UAEHTUIHOCT,
CIIOCOOHYIO OBITh OTKPBITOM 4451 MMpa, OOIIecTsa 11 CaMOTO YeA0BeKa.

Karouesbie caoBa: reHgepHasi MAEHTUYHOCTL, TpoBea-040Tephbl, MYy>KUMHBI, >KeHITUHbIL, TBUTTEp,
AMYHOCTD, SI3BIK.
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